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B!siness-to-
consumer markels
as0 preserl an
opporlunity Tor
edu marketing bU
likely not underthe

Educat ng prospecls has been tak nq p ace ii markeling lor years.
Sonet Tnes comparies approach ner,r markets by show nq the prosp€ct
they need the prodlct lly educat ng them aboLl a probem lh nk
Lister ne and halitosrs. other times tlte educatton s locus€d on the
so ution. Th s is padcL aryirue when lhe solllion nvolves nnovalive
recnn0r0gy.

Educalion occLrs right n the market ng p ece itse I or in a separate
pece ol  colatera. Depend ng on the market yo! operate in. lh s
separat€ piece may be a whte paper specia report or some other
Iorm ol  informat on. Aso. depend nO on your market and producl.
you m ght be oiv ng inlonnat on away at dfferent po nts in the saes
process. n bus ness lo bus ness markels \'r'her€ the producl or servce
s a h gh cosl itern and lhe sales cyce s lon0. whte pap€rs are often
offered eary n the buy ng process n consumer drrect markelifg there
may be a specal report of co lection of spec al reports you receve
wth a purchase or l ra ol ler

As rnark€teas. one ol the b ggesl benefils to ollering Inlomalron eary
rr a buylrg process or ollering t \i/ilhoul a cofnmitment as a bal pece
is build ng your house lisl. This benelil s hu0e I you are enternq a
new market and slarlinq by rerlinq sts lor d rect mail. Aller a . ofce
lhe prospect rs on your house ls l .  you can mai l to thsm whenever
you wanl

Bus ness to-busrness markelers pafticu ariy ir th€ areas of lT-
lreqr.renlly use !vhite papers as pad ol lheif rnarket nq eflorls
Check oll the tholsarrds ol papers on,rv\,,/w blp pe.cofi or
wwv,/.know €d qeslo rrn.co fi to gel a lee nq lor the exlent ol v,/hite
paper lse Bls less lo bus ness lvhite papers cover topics ranoinq
from accounlnq solhlare to enra secrrity and e-rnarkei ng grides
to enterpise brsrness nle rllence p atforms.

Afy marketing effort r,r'herc lhe sofu]lion s complex, expensve, or
innovativ€ s an opporl!f ty for [s ng a white papef Wh te papers
can focls of bus ness benel i ts.  t€chnicalben€f ls or car be a
bus ness-iechn ca hybr d prov drnq bolh lypes ol b€nei ts As wrth
a markeling creatve the r ghl focus comes out of assess ng lh€
aud ence You rnay end up dec difg that two papers are fequ r€d
one lor a lechnical  audience and one lor managem€nl.  Yo! lhef
rnarkel each paper separale y to reach the idea rcaderlor lhat paper

To rnake edu-market nq !r'ofk il an ofler ol a uJh le paper is no longer
w0fkifg or I seems ihai your rnarkel ii overuhelmed yrith $rh le
pape6. a litte creatve packag ng can relresh your oller and re nelv
r€sponse.options iiclude oller ng a podcast wiih rntervews lrom
experts deve op ng an e-coulse delvefed as mL lip€ e-ma s or
streamed over lhe lnternet, or holdino a webinar. lfyou a r€ady have a
white paper, use the conteil as the cor€ lor ofe oi ihese other optofs
and otferthem as a package. The poss bi l€s ar€ almost rn tless.

I I Givinq vourprgspec.t$'[aluable
tnr0Imail0n

:l,i,il1:,il' establishesyqu_
::l,"ll1l .f i:::: as an experfl! !
health, real estate. and
I nance.oth€r consurner mark€ts that l€fd themselves
lvellto an informalion bart p ece iiclude:
. Hollb es qafdenirg woodworking knitt nO
. Home rmprovernenl products loorifg appliances. vr'indows.
deck ng. lval l l  n ishes

. Electronics

. Sel l -he p

. Ary do i t  yourse t  producl

The jonn yo!r edu-markelinq lakes for consumer markels also needs to
r"ollecly0Lrr prospects preferences and tl the rnarkel Podcasts or CD
record fgs ll tlle se I help markel s nc€ many products in that area are
record ngs And wh € v deo streaned overth€ Internet m ghl seenl
qreat lor the hobby mark€t since many products if lhat area are visua,
I yorr d€mograph c rs r,!omen ov€r 55lh€y may not leel comlorlab e
wl lr  lhelormaland not respond Inlhscase other video offer nqs
slch as DVDS may be a belter opt on

Here are olner \vays lo package and de ver free nlofmalion ofters ior
efih€r busrness-lo-bus ness or bus ness-lo-consumer products:
. Tips and tip sheeis
. Booklels and pamph €ts
.  Reso!rce gu des
. News elters
. Solhvare
. Sern nars

. Books

G v nq youf prospects informaton aboul problsms. so ulons (both in
genera and yours In pancu ar)and uselulideas thal maketh€ir lives bet-
l€r eslablishesyoL as an experl. builds trust and makes you buzz lrrorthy.
lvlake an inlormation ofier as parl ofyour next d rect markel ng campagn
afd gen€raie resllonse

shrmon watkerLenbke is a lffiknce cDntnnrcEltunEl
specialii g in 828 inatuetng c1py and corpo te ranmLntjatans
far 6e tn pint and anline Het engtneenrq backgtaun!1 has btuughl
het chents ttan the engneennll envitunnental, cDnsttuction, and
Ele.can fields. Het business upenence hN resulted in watuing vitl
a nt bet at brisinesses in a vatEty 0f indBtrEs actuinu
nutritnnal supplenents. laod and bewrage. gorentnenL and legal.

Shannoncat be ftached at 72A'810 2187 at shann0n@Nntetotadwntaue.cotn.
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